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SUMMARY A tourism educator with strong industry experience and an interest in seeking 

advances in tourism marketing through a combination of theory and practice. 
  
EDUCATION  DBA, International Graduate School of Management, University of South Australia 
   MBA, Babson College 
   BSAccounting, Bentley College 
 
CERTIFICATION Certified Public Accountant (MA and AZ, licenses not currently active) 
    
WORK HISTORY 2001- Present  College of Charleston, Charleston, South Carolina; 

Associate Professor 
   1997- 2001  Nanyang Technological University, Singapore; Associate 

Professor 
1993-1997  Ngee Ann Polytechnic, Singapore, Senior Lecturer 
1989-1993  USTravel Systems, Phoenix; GM, Vice  President 

   1980-1989  Freedom Travel, Phoenix; Owner, President 
1979-1980  Coopers & Lybrand, Phoenix; Senior Consultant 

   1977-1979  Crimson Travel/Thomas Cook, USA, Boston; Comptroller 
   1973-1977  Arthur Andersen & Co., Boston, Auditor 
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PROJECTS/TRAINING CONDUCTED FOR THE FOLLOWING ORGANIZATIONS  
 
Singapore Tourism Board; Transportation Feasibility Study 

Charleston Area Convention and Visitor Bureau; Visitor Marketing Study 

Charleston Fine Arts Dealers Association; Economic Impact Study 

Charleston Renaissance Hotel; Market Positioning Study 

Charleston Riverview Hotel; Repositioning Study 

Hospitality Leadership Development Institute 
South Carolina Department of Revenue and The Tourism Expenditure Review Committee; Tax Expenditure Study 

Traffic Flow Analysis for Cruise Ship Regulatory Committee, City of Charleston 
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“Do the Charleston: A post-9/11 Review of the Marketing of Charleston, S.C.”, American Marketing 
Association Summers Educator’s Conference, Chicago. 
 
“Facilitation of Visitor Mobility and Tourism Growth”, Asia Pacific Economic Cooperation (APEC) Tourism Forum, Hong 
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